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EnglishVersion [Max. Marks: 50]
Q.1  Multiple Choice Questions. 15

1. A Portal which is an online platform operated by a third party and open
to buyers or sellers in a particular industry is a:
(a) Vertical and Horizontal marketplace
(b) Buyer-oriented marketplace
(c) B2B independent e-marketplace
(d) Supplier-oriented marketplace

2. Which of the following is not an example of a non-random sampling

technique?
(a) Purposive (b) Quota
(c) Conwenience (d) Cluster

3. Which of the following will give a more “accurate” representation of the
population from which a sample has been taken?
(a) A large sample based on the convenience sampling technique
(b) A small sample based on simple random sampling
(c) A large sample based on simple random sampling
(d) A small cluster sample
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4. Internet has given power to consumer in terms of
(a) Evaluation of products
(b) Comparing price of the products
(c) Selecting the products of wide range
(d) All of the above

5. Venture capitalists expect to
(a) Get their money out of an investment |mmed|ately
(b) Get their money out of an investment within a few years
(c) Take over ownership of their investments
(d) See a return on every investment they make

6. Which of the following is not a form of Non-Random Sampling?
(a) Snowball sampling  (b) Convenience sampling
(c) Quota sampling (d) None of the above

7. The method inwhich data is collected directly by observing. The main
skill needed here is to observe and arrive at the numbers correctlyis
known as
(a) Observation method (b) Review method
(c) Interview method (d) Document review method

8. The documents pertaining to an individual such as type of job, their
designation, their interests are taken in to account is known as
(a) Interview method (b) Focus group discussion
(c) Personal records (d) Public records

9. A number calculated with complete population data and quantifies a
characteristic of the population is called which of the following?
(a) A datum (b) A statistic
(c) A parameter (d) A population

10.Which of the following is true concerning observation?
(a) It takes less time than self-reporting approaches
(b) It costs less money than self-reporting approaches
(c) It is often not possible to determine exactly why the people behave as
they do
(d) All of the above
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11. Is the procedure of collecting, measuring and analyzing accurate
insights for research using standard validated techniques.
(a) Interview (b) Polling
(c) Surwey (d) Data Collection

12.Qualitative observation is usually done for exploratory purposes; it is

also called observation.
(a) Structured (b) Naturalistic
(c) Complete (d) Probed

13.The strategy of applying different price levels for different customers or
situations is known as :
(a) Dynamic pricing (b) Online bidding
(c) Direct marketing (d) Agent e-business models

14.Formulating an objective should take into consideration all of the
following elements except
(a) Task (b) Measurable quality
(c) Time frame (d) Cost

15.Which of the following is not an external source of Secondary data?
(a) Government reports (b) Press releases
(c) Business journals (d) CRM software

Q.2 Answer inBrief(Any 4):
a) What is the role of Internet in E-marketing?
b) What do you mean by Extranet?
c) Define Snowball Sampling.
d) What do you mean by Population?
e) Give two important characteristics of Questionnaire.
f) What do you mean by Questionnaire?
g) Define Data Collection.

h) What do you mean by Primary Data?
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Q.3 Explain various External sources of Data Collection. 13

OR
Discuss the Attributes of Online Shopping. 13
Q4 (a) Write Short Notes on (Any two): 8

(i) Differentiate between Primary data and Secondary data
(i) Types of Portals

(ii1) Role of Internet

(iv) Sample Frame

(b) Discuss in detail the Probability methods of sampling. 6
OR
(b) Discuss the Motivations for Online Shopping with examples. 6
Gujarati Version [Max. Marks:50]
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